
    v.i.b. Photo Contest Official Rules    
 

1. Eligibility: This contest is open to all Canadian residents who are of the age of majority or older in 
their province or territory of residence.  Employees of Shoppers Drug Mart Inc. and Pharmaprix 
Inc. (the “Contest Sponsors”), the Associate/Owners of Shoppers Drug Mart stores and the 
Associate/Owners of Pharmaprix stores, their affiliates, subsidiaries, advertising, promotional 
agencies, fulfillment house and members of their respective immediate families or those with whom 
they are domiciled are not permitted to enter the contest.  Subject to all federal, provincial, 
municipal and local laws.  Void where prohibited by law.   

 
2. How to Enter: NO PURCHASE NECESSARY.  This is an online contest only.  All entries must 

be submitted electronically as jpeg or gif files through the website 
www.shoppersdrugmart.ca/vibphoto (“Contest Website”).  Follow the onscreen directions, 
complete all required information, upload your photo and submit your entry. Entries must be 
submitted during the Contest Period, as defined below.  Photos should be no more than 10MB.  All 
images will be dynamically thumb nailed to either portrait or landscape format with 
validation on certain file types and file size.    Content alteration of digital files is not 
acceptable; cropping of photos is permitted, tonal or colour corrections are acceptable, including 
black and white conversion. Limit of one entry per person.  Entrants are required to provide a 
digital photo of their  baby(s) showing something momentous or wonderfully adorable the 
“Contest Theme”).  Photos may not portray any harmful or dangerous situation.  Photos must not 
contain any trademarks.  Photo submissions will also require a brief written caption that should 
communicate how your baby is a v.i.b. (very important baby), maximum of 250 characters. All 
photos & captions must comply with these Official Rules.  All photos and captions will be voted on 
and judged as described in these Official Rules.  By participating in the contest, you agree that you 
have read and understand the Official Rules, you meet the contest eligibility requirements, you are 
bound by the Official Rules, and that you agree to comply with and abide by the Official Rules and 
the decisions of the Contest Sponsors and the contest judges.  Submitted entry must be entrant’s 
original creation, must only be of entrant’s baby(s), must not contain any individuals other than the 
entrant’s baby(s) and must not have been copied, in whole or in part, from any other work.  As a 
condition of entering the contest, each entrant warrants and represents that the photo does not 
infringe upon the copyrights, trademarks, rights of privacy, personality rights or other intellectual 
property or other rights of any person or entity.  The Contest Sponsors reserve the right to 
disqualify and remove any photo from the Contest Website that does not meet the requirements of 
these Official Rules or is unsuitable to be entered into this contest for any reason whatsoever, as 
determined by Contest Sponsors in their sole discretion.   

 
3. Contest Period:  The contest begins on June 15, 2013 at 10:00.01 a.m. EST and ends on July 12, 

2013 at 11.59:59 p.m. EST (“Contest Period”).   
 

4. Prizes:  There are three (3) prizes available to be won, each consisting of either a $1000 Shoppers 
Drug Mart gift card or a $1000 Pharmaprix gift card, depending on location of winner’s residence, 
which could be used by the winner to purchase diapers and other baby products.  Approximate 
retail value: $1000.  Prize is non-transferable, not redeemable for cash or credit in whole or in 
part and must be accepted as awarded. 

 
5. Public Voting:  Throughout the Contest Period, the public will have the opportunity to vote on 

their favourite images by following the voting instructions on the Contest Website and clicking on 
the “like” button on the Contest Website.  Anybody visiting the Contest Website can vote for as 
many entries as they like, as often as they wish, but they can only “Like” a single entry once.  They 



cannot “Like” a single entry multiple times. The use of robotic or automatic devices for voting is 
prohibited.  Votes generated by script, macro, additional email addresses/registrations per same 
person, or other automated means, or with the intent to impair the integrity of the voting process 
will be void and the Contest Sponsors reserve the right to nullify all such votes and to disqualify 
from voting the responsible individual.  Entries MUST HAVE AT LEAST 25 votes via this voting 
system to be qualified to be judged by the contest judging panel. 

 
6. Judging: Once the Contest Period has closed, adjudication by the contest judging panel comprised 

of representatives of the Contest Sponsors will take place on July 19th, 2013 with respect to those 
entries which have received at least 25 votes in accordance with section 5 above.  The judges will 
judge the qualified entries based on: (a) how the image best meets the Contest Theme (50%); (b) 
quality of the image (25%) and (c) quality of the caption (25%).  Three (3) winners will be selected.  
Odds of winning depend on number of submissions received.   In the event of a tie after the scores 
have been tabulated, tied entries will be re-judged by the judges based on the criteria set out above.  
Judges’ decisions are final with respect to all matters relating to this contest. 
 

 
7.  Winners’ Notification: The selected entrants of the voting and judging component of the contest 

will be notified by email by a representative of the Contest Sponsors by July 26, 2013.  The 
selected entrants will be required to answer correctly, unaided, a time limited mathematical skill-
testing question asked on the Contest Sponsors’ standard Declaration and Release of Liability form 
and execute and return the Declaration and Release of Liability form within ten (10) days of receipt 
in order to be declared a winner or the prize may be forfeited, at Contest Sponsors’ discretion, and 
an alternative winner may be selected. Winners will be contacted via the contact information 
provided at the time of registration.   

 
8. Grant of Rights/Intellectual Property: With regard to any photo submitted to the contest, you, or 

the owner of copyright in the photograph, retain all copyright.  By uploading or submitting any 
photo to the contest, you grant (or warrant that the owner of such materials expressly grants) the 
Contest Sponsors and their affiliates and licensors a world-wide, perpetual, royalty-free, irrevocable 
and non-exclusive right to use, copy, adapt, transmit, communicate, publicly display and perform, 
distribute and transmit any such submitted photographs in any media or format now known or 
hereafter discovered for any promotional purpose, including but not limited to this contest, future 
photo contests or to the Contest Sponsors in general.  By entering the contest and/or accepting the 
prize, entrants consent to the use of their name, the baby’s(s) name(s), and/or photograph and their 
submitted contest photograph in any publicity or advertisement carried out by the Contest Sponsors 
and on the list of winners without further compensation.   

 
9. Winners’ List: For the names of the winners, send a self-addressed, stamped envelope by August 

9, 2013 to v.i.b. Photo Contest c/o Shoppers Drug Mart, 243 Consumers Road, Toronto, 
Ontario, M2J 4W8. 

 
10. General: The Contest Sponsors and their agents are not responsible for technical, computer, 

printing, distribution, or production errors and may, subject to the approval of the Régie des 
 alcools, des courses et des jeux,  terminate or withdraw any contest found to contain such errors 
without liability and without notice, at their sole discretion.  The Contest Sponsors and their agents 
shall not be responsible or liable for any losses, damages, or injuries of any kind (including death) 
resulting, in whole or in part, directly or indirectly, from participation in the contest or any contest-
related activity.  The Contest Sponsors are not responsible for entries that are garbled, late, 
tampered with, forged, incomplete, misdirected, lost, misplaced, stolen, delayed, damaged, 
inaccurate, undelivered or otherwise not in compliance with these Official Rules and all such 



entries shall be void.  The Contest Sponsors reserve the right at their sole discretion to disqualify 
any individual suspected with tampering with the entry process, the voting process or to be acting in 
a manner deemed by the Contest Sponsors to be in violation of the Contest Rules.  The Contest 
Sponsors shall have no obligation to continue the posting or distribution of the photographs and 
may abandon the use of any entry for any reason, with or without legal justification or excuse, and 
entrants shall not be entitled to any damages or other relief by reason thereof.  

 
 Quebec residents:  Any litigation respecting the conduct or organization of a publicity contest 
may be submitted to the Régie des alcools, des courses et des jeux (“Régie”) for a ruling. Any litigation 
respecting the awarding of a prize may be submitted to the Régie only for the purpose of helping the 
parties reach a  
 
 This contest may be terminated at any time with the approval of the Régie. In the event of any 
discrepancies between the English language rules and the French language rules, the English rules shall 
prevail. 

 
Contest Sponsors: Shoppers Drug Mart Inc. and Pharmaprix Inc. 

 
Shoppers Drug Mart and Pharmaprix, are trademarks of 911979 Alberta Ltd., used under license. 
 

 
 

 
 


